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Canadian Small Biz Developing an Internet Economy

Canadian smdl business bought and sold gpproximatey $670 million in goo
over the Internet in 1999, and will do significantly more in 2000, according t
SES Canada Research.
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The SES Web Entrepreneurship Survey of 1,000 Canadian small businesses
Canadian entrepreneurs made purchases worth $430 million over the Interne
sold $230 million worth of goods and services over the Internet in 1999. The
found that 44 percent of smal businesses plan to engage in eectronic comm
of 2000, compared to 27 percent that had engaged in e-commerce as of Spi

"In the grand scheme of things, the small business e-commerce market remai
dynamic component of the Canadian economy,” said Nik Nanos, Managing
SES. "Mog smdl business decison-makers have not used the Internet to bu
anything, and among those who have engaged in e-commerce, the dollar val
transactions remains relatively low. However, we are seeing more and more !
businesses getting into e-commerce and the Sze of the transactionsis growin

The survey found the average amount purchased by Canadian smdl busines
Internet in 1999 was $1,900; and the average amount sold by Canadian sme
over the Internet in 1999 was $3,700.

"While the amounts are relatively small -- both in total sales and purchases, ¢
of busnessesinvolved -- they represent a sgnificant and growing market,” N
both the number of e-commerce companies and the Sze of their transactions
importance of this market to Canada's economy will quickly increase. For ex
with plans to engage in e-commerce over the next year do o, and thereisa
increase in the average size of transactions, the market could approach $1 bil
of 2000."

The SES survey aso found there has been a 13 percent increase in the numt
smdl businesses using the Internet Snce Spring of 1999, bringing the tota tc
The number of Canadian small businesses people who have bought or sold ¢
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sarvices over the Internet has increased 8 percent to 35 percent since Spring

Canadian smdl businesses il use the Internet primarily as a communication
tool:

e 66 percent of al samdl businesses say they currently use email (up frc
Spring 1999)

o 50 percent of dl small businesses have used the Web for businessres
38 percent since Spring 1999)

o 41 percent of smal businesses maintain a Web ste for externa comm
from 37 percent since Spring 1999)

The SES Web Entrepreneurship Survey is a syndicated survey on eectronic
focusing specificaly on business with fewer than 50 employees. Conducted €
months, it identifies opportunities and ass sts subscribers in understanding the
small businesses as they relate to commercidization of the Internet. SES sun
telephone 1,000 randomly selected Canadian small businesses between Oct
12, 1999.
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The future looks bright for e-commerce in

@ Go to a printable version of this story According to a report by Ernst & Young,
the largest potential of non-buyers intendi
online in the next year.
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